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arwin may lave had the natural world in mind
when he conceived his theory, but hey, he
could well have been referring to the hybsid
housing products that have changed the way
we look at home ownership today:

The modern home gives to its spaces a feeling of being alive; it is
a new and exciting concept in home fashion that has great style
and vet is affordable. Designers develop liveable floor plans for

the lifestvles of today, while reflecting upon and refining their

best ideas. Toda)-"s homes offer function, and openness 1o the
outdoors (utilizing raw materials such as wood, concrete and
glass) — providing an organic feel, both aesthetic and
comfortable, that is compatible with the modern way of life. The
concept of the modern home is characterized by a freedom from

confinement and a strong connection to the outdoors.
Specialization in modernist architecture, homes with clean lines,
open living spaces that flow inte one another, a prominent
indoor-outdoor refationship, and a progressive use of materials
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are more in demand and sell faster. A focus on geometry and
angular shapes is a hallmark of modern design. Above, light
streaming l‘hrough a soaring window creates an artistic statement
and calls for attention to the interior architecture.

New home “species” have arisen out of developers' need to

survive in a market made up of increasingly sophisticated and
discerning buyers, brimming with an appetite for variety and
new litestyle experiences. No longer is the latter content with

conventional terraces, bungalows, or apartments. Now the_v want
gated communities with facilities; homes where they can be one
with the environment: resort-style living; stratificd units with
gardens — you name it, they will go for it.

Space management has become a critical factor while going
about the interior design of modern clwellings. This has resulted

in the evolution of what is known as mod
occupies minimum space. Computer cha
tables made from stainless steel and chro
magazine racks and retracted wheel syster
of the modular furniture.

The modern style is a clean, streamlined |
architecture ethos from the 19305, with r
Bauhaus School of Design and Scandinavi
characterized by polished surfaces, strong
asymmetry. Expansive, unadorned windo
with the exterior landscape. For colours, t
allows objects in the design 1o take centre
predominant in a modern home with furn
and fabrics sporting neutral tone-on-tone
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The strength of 2 person's attitude is his interest. In this sense,
an interest is a manifest power — the force an attitude has
towards manifestation in a person% behaviour. Moreover,
interest consists of an active tendency, strength towards the
realization of goals, and, thereby, gratification of desires. Thus,
interest has both direction (the attitudinal goal) and magnitude
(its power), and is, therefore, a vector. Interests are activated
attitudes: goals a person actually seeks.

Selecting a perspective on our perception and interaction is
called intentional humanism, which is oriented towards
ourselves and underscore the freedom of crealing our world, our
space, and our home. The individual's dynamic psychological
field forces perceived objects — interpreted sensations — into
conformity with his belief structure, personality, and
superordinate goal.

When we look at the degree of lifestyle satisfaction of
individuals, we find that those who feel “individual freedom is
respected” and “serious effort is rewarded,” have a high degree
of lifestyle satisfaction. Meanwhile, many others who feel
“individual freedom is not respected” and “sertous effort is not
rewarded,” are dissatisfied with their prevalent lifestyle.

across the country, Not only are stay-at-home moms find
telecommuting jobs, many are also starting home-based
businesses.

[t is a growing trend. Thousands of Indians are choosing
from home. Many cite the increased flexibility that a hon
provides and the time saved in long commutes as reasons
home office requires more than a phone, a fax and a com
‘When contemplating making the move or even setting up
handy place to work from within the house, it is time to ¢

The home office is becoming more of a necessity with the
penetration of camputers and the Internet in million homes

comfortable office space.

Besides, having a home office is no longer just for those w
from home. A home office is the ideal space for conductis
personal business like paying bills, researching the Interne
well as providing storage for things like files, pens and pay
also provides a congenial workspace for children to study
their homework. Home offices can be workspaces tucked
in a large closet — writing desks nestled in the kitchen, in
corner of your family room, or even in the guest bedroom
There are a multitude of workspace options to choose fro;
there is no need to box oneself into the conventional offic
arrangement. For a home office, it is style and function th

slrould be kept in miad.
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Technology has dramaticaﬁy changed the family road trip and
promises to unhinge Famil_y relationships in unknown ways.

People on the whole have responded by becoming defensive,
desperate to prove the usefulness of the latest gadget they have
purchased and how it saved them from some horrible fate.
Addiction to technical novelties has become the new
phenomenon of modern civilization. A lat of people spend too
rnuch time walking around stores that sell electronic goods,
carefully examining everything from cell phones and iPods to
fridges and washing machines, This addiction may become as
strong as gambling when people aim all their efforts at getting
hold of new devices, which are usually not cheap at all.

Underpinning such trends is the increased use of technology
throughout the home and the garden, which ultimately adds to

the property's value. Customers now ask for incorporating smart

home control into designs, from intelligent lighting and multi-
room audio with casy controls and iPod integration, to

waterproof, surround-sound honie
cinema commissions for their garden
camplete with subwoofers disguised as
plant.

It is more tmportant than ever to match te
aesthetics. "ﬁ'ying to create a room that doe
bridge of Star Trek and yet contains as much
technology as possible is not easy, but it can
same time, it is important 1o make it flexibl
screens, plasma or digital, change dimensio
together and the furniture does not start to

An assortment of innovations and adaptatios
hardware, Chrome or nickel plating and the
techniques to chem%ca]l_\f age or powder-coat
homeowner dozens of choices in finish and 5
composites such as stainless steel, ahominiun
polymer coating) allow a further range of opt
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hardware is now cast or machine-stamped, although forged

pieces are still very affordable.

Since the early part of the century, hardware has been
increasingly standardized. Modern conversion door sets are
designed to install pre-drilled doors with standard back sets.
Electrical switches conform to a limited number of
configurations. Screw threading and size is limited, so even the
local supermarket may provide a solution for weekend warriors
doing home improvement. Yet, standardization has not
diminished the creative impulse; an enormous range of
decorative styles, shapes, sizes and finishes is available, and even
the most meticulous of designers can find something to suit
their needs.

The international style emphasizes new technologies and
materials; it has eliminated most decoration that is not
utititarian. The forms are geometric, and the roofs are typically
flat. Glass is used in unconventional ways, sometimes even
rounding a corner. Colours are simple and tend toward white or

i
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grey, and materials are usually manmade, although woc

sometimes used as well.

Furniture prices are getling competitive and generate 1
At the same time, the degree of knowledge and the cor
potential of furniture store staff seem to be decreasing.

What is missing is the areation of retailing concepts lor
“whole” living feeling at home. Consumers are more “
wise” and “media wise” than in the past, and this is ref
in their purchasing behaviour. There is faster informati
that enables direct comparison, and at times consumer.
better informed about the product they want to buy th.
shop assistant.

The potential is in the increasing strength of the furnita
retailing business as a sales channel of home fashion an
This envisages a role change from furniture selling to I
interior consultation”. The future is in creating emotio

YOLUME (Y NO .1




creating living spaces. It Is important that a pi
blends with a new one.

Consumers want to salisfy pentuu;) desires for
sophisticated colours used in unexpected com

* In homeware fabric, the demand is for more «
in quality/quantity available. Traditional craftsr
in demand, with its talent for appliqué, knottis

* There is an interesting combination of “ethnic
“globally inspired” looks — one can see African
embroidery, and so on.

* To some extent, there is rejection of perfection
are looking for personal connection with the ac
though human hands have touched it and espes

for them.
* Colour palettes become more relaxed and fabr
earthy textures due to shift in consumers’ mind

* About 50 per cent of the palette is decided by »
completely saturated the marketplace in the pre
but is updated so it looks new when placed on t
And there are always one or two colour palettes
lifestyle-driven.

. Luxury is transitioning — it is no ionger just opu
may still get attention, but not appeal any more.

* Adventure and experience are a big portion of I
homeware,

* New categories making inroads include youth f
casual dining, home entertainment, and occasior

experiences, not merely selling products.
Definitely, the home fashion territory is a In the last few years, peaple have started spending ¢
consumer-driven market. and furnishings in a manner similar to how they ha
traditionally done with their clothing aspirations. P

These aspects are emerging:
change their home furniture like they change their |

Space in urban areas is getting obedience to changing fashions. For them lifestyle f
contracted and consumers are looking evolving as a mix of aesthetics, comforts, colours an
for multi-functional furniture. Brown sofas are outdated; people need lively colour

and red. A few years ago, consumers rarely demand

* There is a growing need for comfort as
well as fong-lasting products, criss-
crossed by a pattern bespeaking a

familiar secking-one's-roots tendency.

* Asasense of one's roots gains ascendancy, the brief on house
design is to perhaps have space for the family photo when
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home furnishing products, but now they are aware about new
products and brands in the market. Yet, brand awareness in this
segment is relatively still low. Many companies are adding two to
three products in their product lines every year, and many are
learning to work with innovative concepts. For this segment to
grow meaningfully will require proper planning and strategy,
more efforts, and a better-informed customer universe.

It is about appreciating beautiful things and aspiring for a certain
lifestyle. Fundamentally, it invites one to live one's life
surrounded by stylish products. The art and accessories in a
modern interior are extremely important and must exhibit
striking shapes or forms to make a statement. Special pieces are
called out with spotlights for visual impact.
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“Steek,” “smooth” and “polished” are some of the wo
to describe surfaces in a modern interior. Concrete, gr
linoleum are used for flooring; and chrome and stainte
are common accents on furniture and in the kitchen. 7/

Jacquered finish on kitchen cabinetry is common.

The water in the bathroom evokes memories of the se
ocean, shells and fish, and hence, these are major patte
design making of bathroom accessories. Bed-and-bath
are also combined by designers.

The bedroom we are talking about could be that of an
child, of two adults, or of two children, and the look o
bedroom in a house acquires a unique character. The a
of a room has to be relevant to the psychological and p

requirements of its occupant(s).
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Teenagers have different preferences — for example, pink may be
mostly preferred by girls, whereas blue is usually a preferred
colour for bovs. Adults choose from a wide range of colours and
motifs, from traditional Indian motifs to modern compositions.
In fact, the selection of colour and design depends mainly on the
prevailing fashion trend,

For newborn babies, soft basic colours are used, whereas for
grownup children complimentary colour schemes with cartoon-
like motifs are mostly used. There are 2 variety of prints to select
from. The prints for curtains vary from animals and sofy toys, to
cartoons and candies; the same is applicable for rugs, bed sheets,
duvet covers and cushions.

As people become more aware about aspects like fibre, fabrie,
feel, colour and size of bed sheets, pillow slips, quilts, and other
objects of home furnishing, it bestows added responsibilities
upon designers and manufacturers to ensure quality supply of
the same.

The most happening room of the house is the living room. A
combination of a great variety of colours and its relevant
coordinates are made particularly to cater to people's physical
and psychological desires, Sheer curtains to help sunlight come
in, heavy lined curtains to prevent it, and embroidered curtaing
and valences with lace trimmings ﬂaunting luxury and a taste for
design, make the room look more appealing and beautiful.

C‘Iothing fashion and home fashion exert a fatal attraction on

each other. The richness of texiile decorations
has represented in all cultures, power, wealth, |
beauty and possessions, and the representation
of enjoyment,

Home ﬁtrnishing or solt fumishing is the latest
business of fashion today. Not only has home fu,
become a lifestyle product, it is also a cost-effec
a new look to living spaces. Simply put, the mos
way of changing the look of a bedroom is to cha
sheet sets. The desire to redecorate everything a
people to become fashion-centric with reference
of their workplace and their home; or, perhaps it
compensation for our hectic life that we generall
relaxation through the colours and designs in our
Generally, we try to please our visual and tactile $
soft and beautiful fabrics around us.
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Interiors are becoming more and more inspired by fashion, and
interior trends are reflecting fashion's current looks, though in a
more diluted and less transient way. Glamour is one of the key
mspirations this season. [t permeates all aspects of design, from
kitchens to winter gardens. Colours are stronger and bolder,
with striking colour and material combinations becoming quite
lypical, A good representation of this is distressed antiqued
iirror work surfaces.

ihere is & marked preference for hard metallic and glass
ansterials over wood, symbolizing the machine age that we are
fving in. Chromium and stainless sweel have become an
nievitable part of modern furniture. Even sinks, drain boards
sl fireplaces are being made from these metals. They are casy
1 maintain and more durable than wood.
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Tabletops made from glass add a sparkle to homes and i
not for its delicate nature, it could be put to various usc
Stainless steel floor lamps with enamelled interiors and
bulbs are novel features that transform the place
dragtically. Stylish door stoppers and stainless steel
mirrors, programmable LED capsule message clocks,
and glow bricks that use solar energy for recharging,
are becoming popular as wban life moves toward a

digital lifestyle.
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Another trend is the vintage or retro Jook, using iconic pieces of
furniture such as the Swan Chair and the Barcelona Chair. This
look has always been in fashion with designers and architects,
and appears set to remain a firm classic.

Imagine how boring life would be if we all lived with the same
home design! Thankfully, we individuals have exhibited our own
tastes and ways of expressing our personalities,

Interior design is the process ofs]zaping the experience of
interior space, through the manipulation of spatial volume as
well as surface treatment, Whether humans perish or adapt, is
Iargely dependent upon the ability of modern and afffuent
humans to acclimatize to living with nature in a decentralized,
re-localized fashion,

The Earth is in 2 condition of ecological overshoot, Directly
stated, rising Jevels of population, environmental decline and
resource depletion have exceeded the replenishment capacity
of the Earth.

in modern home furnishings, there is great stress on ecology and
ergonomics, which takes into account the requirements of the
human body. The ergonomically built furniture is safe and
healthy, and helps you to take care of yourself.

The essential parts of all design styles are concept, colour,
proportion, balance, ergonomics, and function of the design.
Although all styles differentiate their usage of each of these, they
are all an integral part of the overall look and feel of space.
Designers incorporate the seven elements of design to create and
enhance style: form, mass, shape, line, colour, texture and
pattern. Interior home improvements include any rcpair,
remodelling, construction, or mainterance task, from the attic
dovm to the basement. '
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For retailers, the brief is to not just extend
about products, but also provide ideas for
well as for display concepts. Of course, del;
be shorter to avoid losing business. Sound |,
way to rotate and churn out fast-changing s
Suppliers with a broader and deeper produc
in terms of creating prompt response mech.
de]ivery price should be 50 per cent of the |
price (MOP) for a balanced relationship. v
must be equivalent to determined market T
Indian logistics market is about seven billion
nine per cent of this is cutsourced.

For brands, survival in the global market - w
of quotas — depends on using benefits of pro
design, marketing and production point of vi
increasingly volatile market demand equation
round of talks at the World Trade Organizatic
meant to level the playing field for developing
negotiations collapsed acrimoniously in July, I
what was a real opportunity and a long-stand;

Nevertheless, there are promises yet whaose fu
morrow - provided we retain what we have le
to learn the same things again, and never miss
have to learn still.
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DO IT YOURSELF

People are often curious about how cerlain
nome improvements are going to affect the
value of their homes. Definitely, certain
improvemenis add value 1o homes.

Da it Yoursedf, or DIY: is a term that is used by
various communities, to describe a practice
wherein people craate things for themselves
without the aid of a paid professional. Many DIY
subcultures explicitly criique censumer culture,
which emphasizes that the solution to our
needs is to purchase things, and instead
encourage people to take technologies into
their own hands.

The phrase “Do it Yourself” along with ite
acronym is also commoniy used where a
layman endeavours o complete a project
without the physical aid of a paid professional.
g ‘ There is also a community of people who use
the term DIY to refer to fabricating or repairing
things for home needs, on one's own rather
than purchasing them or paying for
professional repair. In other words, it is home
~“jmprovement done by the householder without
ie aid of paid professionals.

“{he home improvement DIY scene we know ™
{oday is actuaity a reintroduction (often to city
and suburb dwellers) of the old pattern of
personal involvement in home or apartment
keep, making of clothing, or maintaining of
cars,: comp' ers, websnes and any matenal
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aspect of living. The DIY industry |
markedly since the 1980s, as it has
popular weekend pastime for peoy
improve their living conditions (anc
their house) without the expense O
someone to do it. There are many
supply materials and ools.

The term DIY is generally less com
in North America than it is in the U
Kingdom. Speakers of American E
usually say or spell out “do it yours
abbreviating the word.

Common home improvement D
range from:

» putting up shelves,

» fitting wardrcbes, and

+ general repair and maintenanc
to more advanced tasks such a
»  DIY audio/video eguipment,

+ modifying or upgrading compu
equipment (known as modding

= DIY furniture making,

« adding rooms,

+ plumbing,

« rewiring the house,

+ huilging a car port or a shed,

+ puilding/restoring a car, a boat,
an aircratft,

« repairing the family car (usually
changing a starter or alternator

establishing a rural water syste
blishing books and alter




